TABA PARADE OF HOMES"
MAGAZINE ADVERTISING OPPORTUNITIES
PARADE OF HOMES: June 5-13, 2010

This full-color, glossy magazine targets those interested in building a new home,
upgrading an existing home or learning more about the latest in building, design and

decor. Don’t miss this great opportunity to showcase your quality products and ser-
vices in this first-class publication with a combined readership of over 25,000 highly

targeted households. : RESEARCH
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I would like to reserve ad space for the 2010 Tyler Area Builders Association publications as indicated above.

(Check box above indicating ad space you would like to reserve and circle “Member” or “Non Member” column.
NOTE: Prime locations are available on a “‘first-come, first-served” basis.)

PLEASE PRINT ALL INFORMATION LEGIBLY.

CompaNY: Contact NamE:
BiLLING ADDRESS: EmaIL:

PHoNE: Fax:
Visa/MasTER CARD #: ExPIRATION DATE:
Name ON CAarb: SIGNATURE:

Upon submitting this signed ad space reservation, advertiser agrees to adhere to the deadlines and formats of this rate sheet. Advertiser
understands that rates listed above are for camera-ready ads only and all rates are net. Fax this form to TABA at 903-561-7273 or email to
hstevenson@tylerareabuilders.com. For more information call TABA at 903-561-3964.




